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The company «Salt» was established in 2013 and united experts in the
field of mass communications, advertising and marketing. Our creative
team has many years of successful experience in implementing projects
in the following areas:

1. Development of communication and PR strategies for commercial
organizations, international projects and development organizations,
governmental structures and political organizations;

2. Many years of experience in film and TV production in the CIS
markets;

3. Many years of experience in video production and animation,
Including commercials and social videos, video infographics,
educational and edutainment content for TV and Internet;



4. Years of experience in implementing projects in the field of market
analysis and research:;

5. Many years of experience in the development and implementation
of training projects (including online platforms, corporate universities
and campaigning cells of political organizations), developing and
conducting trainings in the field of media legislation, principles of
mass communications and PR, interaction with media organizations,
etc.

6. The company is a leader in the application of edutainment approach
IN Mass communications in the Central Asian region.



The client portfolio includes such institutions as the National Bank of the

Kyrgyz Republic, the Ministry of Education, the Ministry of Economy and
other government agencies;

Major business companies in Kyrgyzstan, including Optima Bank,
KazMinerals Bozymchak, Beeline, Pepsi Co. and other industry leaders;

International development organizations and their projects, such as Soros

Foundation-Kyrgyzstan, IFC, ADB, GIZ, UNICEF, USAID projects and
many others;



Projects completed for government agencies
in Kyrgyzstan include:

1. Numerous PR and media projects for the
National Bank of the Kyrgyz Republic,
including trainings on media strategy
development, shooting and broadcasting a
series of TV/internet programs, conducting
digital campaigns, conducting full-cycle
information campaigns (TV/radio/news
agencies/internet). Internet programs,
digital campaigns, full-cycle information
campaigns (TV/radio/news agencies/
Internet) and much more.



2. Ministry of Education of the Kyrgyz
Republic, development of information
campaigns, call center management,
training of PR departments on the specifics
of digital communications and more

3. Trainings for assistant deputies of SC -
strengthening interaction between SC and
civil society by means of media

4. Project «Finsabat» - development of
scripts for lessons on financial literacy.
Organization of a series of trainings in Osh
and Chui regions..



REVIEW Internews
in Kyrgyzstan

Internews
in Kyrgyzstan EUROPEAN UNION

Within the framework of the project «REVIEW Internews in Kyrgyzstan», with the
financial support of the European Union, together with the project participant,
Mahinur Niyazova, a series of materials aimed at increasing media literacy and
combating propaganda was developed.

The aim of this project is to strengthen the information environment in
Kyrgyzstan by fostering a critical approach to the information received and
developing skills to analyze media materials. This is especially relevant in the
context of modern challenges related to the spread of disinformation and
manipulation of information.



'y 1 Client: IFC Central Asia Financial Inclusion
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Implementation of the educational and entertainment
campaign «AKCHA» («PUL») in the Kyrgyz Republic
and the Republic of Tajikistan. Work was carried out
from the development of the concept and strategy of
the campaign to its production and placement.
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The project produced two television series («AKCHA»
and «DUCON»»), four social campaigns, ten TEDx-like

offline events and a massive promotional campaignin
offline and online media.
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The products were broadcast through 9 national

TV channels, leading radio stations and online

news agencies. The total number of video shows
amounted to 30,819,414 (Kyrgyzstan) and 41,030,072
(Tajikistan).

The campaign materials reached 3.8 million people
in Kyrgyzstan and 2 million in Tajikistan. More than
16634 comments were left on the social pages of the
campaign in the two countries, of which more than
80% were positive.



«AKCHA»» TV Series

Watch the entire
season on Youtube



https://www.youtube.com/watch?v=Y1eReLFARvo&list=PLRpWvW1HmRvewQMudK46G_x0aU9k2yDBm 

https://www.youtube.com/watch?v=Y1eReLFARvo&list=PLRpWvW1HmRvewQMudK46G_x0aU9k2yDBm 


«DUKON» TV Series

Watch the entire
! season on Youtube
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https://www.youtube.com/watch?v=5RihRdXYJxE&list=PL7XyUgAWBm97DySqtqnjmwbAhilne-iwQ 

https://www.youtube.com/watch?v=5RihRdXYJxE&list=PL7XyUgAWBm97DySqtqnjmwbAhilne-iwQ 
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«Green Bonds» Client:
advertisement DOSCREDOBANK
campaign

Work was carried out from conceptualization of
advertising and information materials to its production
and placement.

Within the framework of the project two videos (PR-
iImage and graphic) were produced, design for the
advertising campaign was made. Placement on various
platforms and LED screens, targeted advertising.

The campaign materials reached 704,092 people, and
the total number of impressions - 4,095,688. More

than 52,483 unique clicks received. Over 6,013 likes

and 444,858 video views across various platforms. The
campaign showed high virality, which is confirmed by
the low cost-per-click. This indicates that the content of
the advertising campaign was interesting and attractive
to the audience, which contributed to its distribution.
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# DCB GREEN
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Kbiprbi3cTaHa

#KYRGYZGREENBEONDS #3KOWHBECTOP




) DOSCREDOBANK 7 DCBGREEN (S)USAID = CEHTWU ) DOSCREDOBANK 7 DCBGREEN (S)USAID = CEHTMW




DOSCREDOBANK /7 DCB GREEN

16% >KbINTObIK KUPELIE
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Credit card from BAKAI BANK
Languages: Russian, Kyrgyz
Timing: 15 seconds



https://www.youtube.com/watch?v=yZZBPG_gxJw
https://www.youtube.com/watch?v=VX8AdsdGheA
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Documentary short film within the framework of the regional
program «Support to Disaster Risk Reduction in the Central Asian

and Caucasus Regions».

Client: UNICEF
Languages: Kyrgyz, with Russian subtitles
Timing: 12.5 minutes


https://www.youtube.com/watch?v=WdXRJLU2EP4

Infographics

Asian Development Bank project jointly
with NBKR

Client: ADB

Languages: Russian, Kyrgyz
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https://youtu.be/yyfiwOfideQ
https://youtu.be/CrwlZTMXfWg
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Coverage
anniversary events for Beeline
Client: Beeline


https://www.youtube.com/watch?v=SzgJ8hMBVWI
https://www.youtube.com/watch?v=P3IvLyzr3_8&t=7s
https://www.youtube.com/watch?v=3r9uOkAGdXg

https://www.youtube.com/watch?v=6y2AwTbu8JA

Fraud on websites
Information video for
Optima Bank,
Bishkek 2021
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https://www.youtube.com/watch?v=j1nMtnNIMOc
https://www.youtube.com/watch?v=j1nMtnNIMOc

Eco Friendly
Animation video with Ayim
Aiylchieva



https://www.youtube.com/watch?v=sH44vnUzf-s
https://www.youtube.com/watch?v=sH44vnUzf-s
https://youtube.com/@saltbishkek
https://youtube.com/@saltbishkek
https://youtube.com/@saltbishkek
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printed handouts
for Ria Money
Transfer

TepmaHHA,
Honauwa,
Hranwa

AL,
LELET.EN
ABcTpanmA

MaxregoHmua,
Hocooeo,
Cepbua,
Tpeywna,
YepHoropua

TypruAa

HPYBHEA KaTTe0 HoMERS
1041220317 22.03.2007 m.

1-100

101 — 200

201 — 4000

1-300

301 — 4000

1- 200

201 — 4000

1-100

101 - 4000

2
3

KoTtopynran
cymmagad 1.45%

5

KoTtopynran
cymmagaH 1.6%

3

KoTtopynran
cymmagaH 1.5%

2

KoTtopynran
cymmagaH 1.5%

25

KoTtopynran
cymmagaH 1.5%

2

KoTop

AK4ya KoTopyy —
abpnaH >xeHun




promotions for RIA
Money Transfer
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Navroz bayrami
muborak!

Rl& bilan bayramni nishonlang, ushbu
promo- koddan foydalanib, har bir pul o'tkaz masini
50% chegirmali norxda yuboring: NAVRUZS0%

L L . | .
Aksiva 07.03.202 2 dan 07.04.202 2 gocha davom etadi,

o
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Navroz bayrami
muborak!

RlA bilan bayramni nishonlang, ushbu
prama-keddan faydalanib, har bir pul o'tkazmasini
50% chegirmali norxda yuboring: NAVRUZS0%

’,J‘
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Akesiya 07032022 dan 07.04.2022 gacha davom etadi.

&
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Navroz bayrami
muborak!

Ri& bilan bayramni nishonlang, ushbu
promo-koddon foydalanib, har bir pul e'tkazmasini
50% chegirmali norxda yuboring: NAVRUZS0%

Aksiya 07.03.2022 dan 07.04.2022 gacha davam etadi.
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Navroz bayrami
muborak!

RlIA bilan bayramni nishonlang, ushbu
promo-koddan foydalanib, har bir pul o'tkazmasini
50% chegirmali norxda yuboring: NAVRUZ50%

Aksiyva 07.03.2022 dan 0/7.04.2022 gacha davomn etadi.




educational project

«Me and the Budget of Kyrgyzstan»
under the UNDP program
«Transparent Budget».

(executor |IE Konstantin Konkin)

Development and implementation
of information and educational
campaign on budgeting.
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6.3. Byn KaMCBIZAAHABIDYY TOrYMABDYHYH CYMMACH
A3LIPKBI NEHCHA ANBIN MATHAH KaPLINAPALIH NeHCHACHIHA
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locynapcTeo BblAGNAET CpeacTBa Ha nporpammy
rocyAapCTBEeHHbIX rapaHTuM,
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BUTKYA BNEe A3 TAHA TeheUBY MAMAEKET GUZ Y TonToo -
BUZAUH CANGIKTAPABIH N BUPOK YUMHUAAGIE [ yyupuansic ken HEPCE A\ 10% AAH B9% Eenryz ' - \‘
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Dairy Spring
Product Catalog

DcliRY
SPRING .

CBeXxune
CbiPbl

&oairy
SPRING ..
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Dairy Spring Milky Day

9 C C Z 0%
Mouoapenna B paccone, 45% bip «CMmeTtaHkoBbIN», 50%
Monapeuna — 370 KIaCCHYSTKMH HTATMHHCKMA MATKHH PACCOABHBIN ChIp. OTNHYaeTOR HEXHBIM, TTpec- CMMBOMHDBI BEYC C/IAIKOM0 MOJIOKA M HEXRHAs KOHCHCTeHLHA GYKBAMBHO
HOBATHIM CTMBOMHBIM BEVCOM ¢ KMCIMHKOH, CIOMCTOR, MATKOH, YIIPYTOR TEKCTYPOR M GEIbM LBETOM. BLICOKOH MMTATeNBLHOH LeHHOCTEE, 00YCIOBAeHHOM GONBLIOI KOHIIEHT D
aMotapenTy B paccoines ToGaRIRIOT K PasiMYHbEM CULITAM M3 CBERMNX OBOIEH K sener. Kpyrine KOMITOHEHTOR, 8 TAKHE COLSPHAHMEM RUPOE 1 BOLOPICTROPMMBLE BHTAN
LA PHKM MOIAPEIIBE MIPAIRHO IIXOIHT K SHAMEHHTOMY HTAILSHCROMY catary «Kanpeaes., JIeH M MHEPOAIEMEHTOR.

Cocrap:

Ht}]]MrIJ'IH IIBAHHE IH'I-I:K'I-HM—" FACHTTOHHEE,
MK BICKD MEIHBMALHLIX NAKTOBIKTEDHA,
ChIUYHRHBIA GERMEHT MHROTHOM NPOMC

CocTae:

HapManuoRaHHOE KOPORLS MANGKD,
JaKBACKA TE[JMU¢H.I'II:|-HBIK NAETO-
BAKTEPHA, CHYYHHBIA QepMenT
HHBOTHOMND NPOHCKOMAEHAR, CONE
MMLLEBIRA.

MO AEHAA, CONE MA LSS,

CousTaHMe chipa:
KpacHbie CyxmMe M NONYCYXHEe BHHa

CodveTaHMe chl pa:

Kak nopapaTe:
benpie cyxne BuHa o

Jlna sakycok, ByTephponoR W FOPAMKAX h E O -"is_
e R . Henpemerrsim arpubyT CoipHon E
LLnA CANATOR CO CEEMHMHA OBOLLAMMK THgAG. §
W 3eNeHb. g

L_ =

Bua yNakoBKH WT. B KopobKe PazmMepbl |

BakyyMHAOR YRakKosKa, 48 335x240%1
Bup ynakoBrM Wr. B kopobke Pazmepsbl kopodkK (cM) Cpokn xpaHeHus 200 —250 rp.
Mouapanna e paccene, 125 rp. 40 335x240x175 28 cyTok (+2°C +4+C) Nony6nok, 2-2,5 kr a4 260K 2601
Movuapenna & paccone, 150 rp,. 40 335x240x%175 28 cyToK (+2°C +4°C)

Bnok, 4-6 kr 2 250x250x1"




Guidelines for successful
participation in trade shows

participation in trade shows
PykoBoacTBO '

MO YCMNEewHOMY YUacTUIO
B TOProBbIX BbICTaBKaX

OcHOBR HomMMyHUKaLIKK *

Toproean BLICTaBKA Ha Toproeoi ssICTaBKe

CTpaTerwn flocne yuacTua Ha BHCTaBKE

MnasupoBaHUe yuacTuA B OueHKa W NoAroTORKA K -_—e— -
TOProBoOA BLICTABKE CReayoWen TOProBok
BLICTaBKE
MNnanupoRaHue u
NOArOTOBKA Yek-nucT q q a - - - *‘ *‘ *‘ -
55 u




LCTROBROA Yroosoa

MonoaHoR

CTeun y npoxoaa

Pre. 4: PaanimiHpe THNH BRCTABROYHLY CTEHOOB

MOEHD NOHADNCOaTE 28 MAPHETUHMDE0R OeATENEHOC TED K-
KYPEHTOR, 8 TakHE CIHAHOMWTECH © CabisibMA My UM MDaKTH-
HEMH.

JanmouveHKe COenoK

BumHec-coeny COBSPWATCH PEanbHEMA MoasMA. DOHaKo nne
SEHMOWEHMA COSMKH 33MHTEDE00BEHHBIM CTODOHEM HEOGXDLMMD
NOCTRPOWTE LDBEPATENEHBE OTHOWEHAA BiCTa0MI4 ARNAKDTCA
HMOEANLHOM Coen0oR 0N SHAKOMCTBA M YHDEMNEeHWA JOBE0HS
MroooTEOpHAA 0EN083A BCTDEWS HE BLCTEEHE MOMET CTaTb OT
NPBEHOA TOUKCH OONMOCPOUHB O8N0EED OTHOWEHIHA.

2.2 Kak npuHATL pewexHMe 06 yyacTum
Hoer ywiaCTHR B TOPrOBOH BRCTRBKE 33 PYSEsOM MORET NoHa-
32ThOA NPUBENERATENEHON KOMNaHKK, DOHEKD AENRETCA N Yua-
CTHE B TODMOBOA BLICTAEHE HA CAMOM OSME NONE3HLIM € TOUHH
3penHHa Gyoywny O0ox0nos?

H200x0aMMO OTEETHTE HE CNEQYIWME BONPOCH

#» ECTh nK PHIHOH | CNROC Ha NREANArAsMyE0 BaMd I'IF\‘D.!'I_',II‘::ll.r'lb."!l'.:l

MeponpuaTusa
nocne yJyactus
Ha BbiICTaBKe

Market
current

Market Market

current

penetration development

Product Product/

Products

development Market

diversification

Puc. 3: BapHaHTe CTPETEN MK YJYaCTHA B TOProaod BLCTABHE

I HCTur Mg Hynpaiin 2005

n
OcHoOBbI



Nomad Star sign

A company that
makes biosphere
observations
with quadcopter
photography




NOMAD
STAR

HuTens nnaHeTe 2emnal

HOMAD
STAD




info@bettercallsalt.org

Thank you
for YOUr attention! +996558800408

+996559039909




